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‘Products are created in a factory.

Brands are created in the mind.’

Walter Landor, designer and branding/consumer-research pioneer (1913-1995)
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planning of my business trips."
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Bio

Jill is a Regional Director who travels 4-8 times each
month for work. She has a specific region in which
she travels, and she often visits the same cities and
stays in the same hotel. She is frustrated by the fact
that no matter how frequently she takes similar trips,
she spends hours of her day booking travel. She

expects her travel solutions to be as organized as
she is.

Personality
Extrovert Introvert
]
Sensing Intuition
]
Thinking Feeling
]
Judging Perceiving
]

Target

Goals

+ To spend less time booking travel

+ To maximize her loyalty points and rewards

« To narrow her options when it comes to shop

Frustrations

+ Too much time spent booking - she's busy!

+ Too many websites visited per trip

» Mot terribly tech saavy - doesn;t like the process

Motivations

Comfort

Speed

Loyalties/Rewards

Brands
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Technology

IT & Internet

Software

Mobile Apps

Social Networks
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"I'm looking for a site that will simplify the
planning of my business trips."
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Organized

Protective
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Regional Director
Single
Portsmouth, NH
Frequent Traveler

The Planner

Practical

Hardworking

Bio

Jill is a Regional Director who travels 4-8 times each
month for work. She has a specific region in which
she travels, and she often visits the same cities and
stays in the same hotel. Sh ustrated by the fact
that no matter how freguently she takes similar trips,
she spends hours of her day booking travel. She
expects her travel solutions to be as organized as
she is.

Personality
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Goals
+ Tospend less time booking travel
+ To maximize her loyalty points and rewards

« To narrow her options when it comes to shop

Frustrations
+ Too much time spent booking - she's busy!
« Too many websites visited per trip

+ Mot ternbly tech saavy - doesmt lIke the process

Motivations

Comfort
Speed
Loyalties/Rewards

Technology
IT & Internet
Software

Mobile Apps

Social Networks

3 Points Technique

Personality brand reflex

Signal Purchasing
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